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Editorial

Dear Friends,

The government of UAE, under its visionary leadership, has recognized that children are vital 
contributors to the nation’s development. As a result, the National Programme for Govern-
ment Communication has launched a campaign - Healthy Children 2021 - to support the 
holistic development of children in the country.

As a socially aware organization that has always supported the vision and mission of the UAE 
government, we have decided to dedicate this year to raising awareness about children’s 
health among our employees. Family Day 2015 was celebrated under the theme “Healthy 
Children, Happy Children”, and it laid the foundation to our campaign.
 
The number of children affected by lifestyle related problems is on the rise in the UAE and 
the need to cultivate a healthy lifestyle among them has now become a matter of urgency. 
Creating an “aware” parent-base is the first step in our mission, and as good parents, grand-
parents and prospective parents, I’m sure you all are with us in ensuring the well being of 
our children.

On a lighter note...All the issues of Echoes this year will feature a special segment 
on children’s health, and I would like to invite each of you to 
contribute to the segment with your wisdom on this subject.

Looking forward to your contribution and support,

Sincerely,

Kavitha Menon

Please Note:

Echoes is a news magazine from Al Hathboor Group that is meant for our employees and business associates. Although im-
mense care has been taken to make it error free, we request our esteemed readers to bear with us in case of any mistakes and 
omissions.

Help us improve Echoes with your participation. Please send your feedback, comments, contribution and suggestions to ech-
oes@alhathboor.com

FOR FREE IN-HOUSE CIRCULATION ONLY. NOT FOR SALE.

My doctor told me to keep in shape.
Well, this is my shape and I'm keeping it!
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Family Day 2015

Children receiving gifts at the entrance

CEO Mr. M. Salahuddin, GM-Admin Ms. Mountaha & SDM-AHI 
Mr. Naresh Bhatia as they arrive at the venue

A pledge to make healthy choices

Staff trying their luck at the Raffle Draw
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Following a yearly tradition, this year too, Al 
Hathboor Group celebrated Family Day 2015 
- the annual get-together for all staff and 
their family. The event was conducted on 12th 
March 2015, at Al Bustan Rotana. Dubai. 

The theme of the event this year was “Healthy 
Children, Happy Children”, and it was chosen 
as an extension of the UAE government’s de-
velopment campaign for the year 2015. 

The Chief Guest for the day was Mr. Moham-
med Al Zaroni, the Manager of Emirates Red 
Crescent – an organization that has been do-
ing commendable humanitarian work all over 
the world. 

Our CEO greets the Chief Guest Mr. Zaroni

The entrance to the ballroom
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Cover Story

The event was kicked off by a charming welcome 
act by our staff’s children. This was followed by a 
welcome address by SGM Pankaj Menon.

The CEO also addressed the gathering during 
which he stressed upon the fact that children are 
our future, and their well-being is of prime im-
portance.

Family Day 2015 was also a celebration 
of the giving spirit of our employees. 
Our employees collectively donated a 
significant amount of money to be giv-
en to Emirates Red Crescent (ERC), and 
as a mark of our support to the humani-
tarian work that ERC does, their contri-
bution was doubled by our Chairman.

An entertaining opening act by children

SGM Pankaj Menon giving his Welcome Address

CEO M. Salahuddin addressing the gathering

Chairman Abdulla Al Hathboor hands over the donation cheque to Mr. Zaroni (Manager, ERC) in the presence of Vice 
chairman Jamal Al Hathboor, CEO M. Salahuddin and other ERC guests
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Cover Story
As the Chief Guest of the day, Mr. Zaroni was invited 
to speak on the occasion. He touched upon the vari-
ous activities ERC has undertaken to rehabilitate the 
lives of refugees in distress areas around the world, 
especially that of children.

He also drew our attention to a video with eye-
opening statistics that explained the impact of ERC’s 
work around the world.

Awards honouring commitment & excellence...

Mr. Fares, Ms. Mountaha, Mr. Ronnie, Mr. 
Sabbir, and Mr. Deepak were felicitated 
by the Chairman on behalf of the entire Al 
Hathboor Group in honour of completing 
25yrs, 30yrs, and 40yrs of service with the 
organization.

The FY-14 award for Best Overall 
Performance went to GMES, and 
the award for Outstanding Per-
formance went to AGA. 

The Best Employees of each division 
during FY-14 were also awarded on 
the day.

Our principals Caparo Middle East, 
and Armored Auto group also felic-
itated AHE and AHI respectively for 
showcasing exceptional perform-
ance in the region. We pride our-
selves in being associated with such 
esteemed organizations as these.

Chief Guest Mr. Zaroni speaks to the audience
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Cover Story

Awards for                             Excellence in Arts & Sports

On 14th February 2015, Painting and Essay Writing competitions sponsored by Daler-
Rowney and Nataraj were conducted for our employees’ children in the AHI Sales Office. 
The winners of both competitions were given prizes and certificates on Family Day 2014 
amid applause and cheer from the audience.

Winners and Runners-up of the Cricket, Carom, and Chess competitions that were con-
ducted for employees were also awarded medals and trophies during the event.

Entertainment, fun & games...

The evening was studded with an outstanding display of talent from our staff, their children, 
and external performers. 

Mr. Deepak Bhatkal’s daughter Siya’s expressive story rendition had everyone in awe. Jeslee-
na’s (Mr. Raju Verghese’s daughter) and her cousin Bency’s dance to a foot tapping Marathi 
number was an enjoyable performance. Alberto Reyes’s (AGA) fantastic performance of the 
hugely popular English song “All of me...” by John Legend was music to everyone’s ears.
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Cover Story

However, the highlight in terms of entertainment for the evening was the surprise African 
drumming session. This was a very unique and entertaining activity in which 5 instructors 
taught the audience to play some authentic African drum beats harmoniously in no time at 
all. It boosted the energy levels in the hall and there was 100% participation from the crowd.

The event was attended by over 700 people including staff, families, principals and other 
guests.

Apart from the performances, there were raffle draws for our 
staff and their families with 15 exciting prizes to be won over 
the course of the evening. The grand prize - a 40 inch Sony LCD 
TV - was scooped away by Umar Rehman (Driver, HO) amid 
loud applause and cheer from the audience. The other prizes 
included cameras, laptops, iPads and home appliances. The 
emcee for the evening, Mr. Anil Trivedi also engaged the audi-
ence with spot games and spot prizes. 
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News Bulletin

KNOWLEDGE SHARING WITH THE WD-40 TEAM FROM INDIA

WD-40 requested GMES to spend a 
day with the sales team of Atul Ltd. – 
WD-40’s distributor in India, who were 
on an incentive trip to Dubai – to share 
their market knowledge and expertise. 

GMES organized store visits for the vis-
iting team and Deepak Bhatkal, SDM – 
GMES also presented WD-40’s growth

FAREWELL TO MR. VARTAN VARTANIAN, SKF SERVICE DIVISION

Mr. Vartan Vartanian (5th from left), Mr. Marek Pracki, Director RSS 
CEE MEA Area  (2nd from left), Mr. Nihad Dzinalija, Regional Manager 
Middle East  (7th from left), Mr. Deepak Bhatkal, Division Manager - 
GMES & Mr. K.M. Shetty, Senior General Manager, GMES

history in UAE to them. Seen in the Picture are CEO M. Salahuddin with Satej Nabar – Presi-
dent of Atul Ltd. and Philip Tweed – International Business Development Manager  - WD-40.

On 10th February 2015, K.M. Shetty, 
SGM – GMES and Deepak Bhatkal, SDM 
– GMES visited the SKF Solution Factory 
at Abu Dhabi to honour Vartan Varta-
nian who was retiring from his position 
as President of SKF Service division after 
many years of distinguished service.

Mr. Vartanian will now function as a 
Senior Advisor to the CEO of SKF and
will continue to help distributors to increase business in the region.

During the visit, Mr. Shetty and Mr. Bhatkal also got the opportunity to interact with the 
present SKF team and the Director for our region , Marek Pracki, who had flown in from 
Europe specially to attend  the event.

AN ENCOUNTER WITH ROYALTY
K.M. Shetty, SGM - GMES and Deepak Bhatkal, SDM – 
GMES represented GMES as part of the SKF family at a re-
ception held by the Swedish ambassador to mark Queen 
Silvia of Sweden’s visit to Dubai.
 
Queen Silvia visited Dubai on 13th Nov 2014 to partici-
pate in the Global Child Forum - an independent interna-
tional platform for research and dialogue on issues con-
cerning children’s rights. The forum is an initiative of King 
Carl XVI Gustaf and Queen Silvia herself.
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News Bulletin

ACTIVITIES GALORE IN AL HATHBOOR INTERNATIONAL

AHI organized a roadshow for ArmorAll car 
wash products at ACE Hardware Abu Dhabi. 

Customers at the spot were given demonstra-
tions of ArmorAll products along with ArmorAll 
sample goody-bag give-aways. This is one of 
many road-shows that AHI conducts for Armor-
all over the year. 

Similarly, for Bison products,  AHI organized a 
Price Buster promotional event at Ace Hard-
ware on 27th and 28th February 2015.  Product 
demos and free samples were given to cus-
tomers during the event.

Seen here are Paul Middel, Partner - GDT FZCO 
and Bas Zetteler, Area Manager - Middle East 
with Naresh Bhatia, SDM - AHI, M. Moosa, Key 
Accounts Manager, and Neeraj Kambisseri, 
Sales Supervisor.

AHI LAUNCHES SiVO

Bhowmik Sanghvi (MD of Hindustan Pencils Pvt Ltd) 
and their Marketing team visited the AHI sales office for 
a meeting to discuss future business. Seen in the photo 
(left) are Naresh Bhatia, SDM - AHI, Pankaj Menon, SGM 
- AHI and Mr. Bhowmik Sanghavi.

Al Hathboor International along with Hin-
dustan Pencils Pvt. Ltd. recenly launched 
'SiVO’ - a new range of premium value 
added stationery products at Paper 
World Middle East 2015. Seen here is a 
picture taken during the launch.
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News Bulletin
AHI PRINCIPAL MEETS

AHI has continued the tradition of meeting 
their key principals on a regular basis.
 
1. Martin Laina, International Territory Sales 
Manager-ACCO Derwent, with Naresh Bhatia 
SDM-AHI and the Derwent sales team
2. Kazushige Tanaka, Overseas Sales Section 
Manager - Sakura,  & Kumi Yuba  with Naresh 
Bhatia and the Sakura Sales team
3. Henry Abrahamian (Regional Sales Man-
ager - Kores) and Kores marketing team with 
Naresh Bhatia at the AHI Sales Office
4. Rob Pickard and Andy Culhane from Mas-
terlock with Naresh Bhatia (SDM - AHI), 
M.Moosa and Neeraj Kambisseri (Masterlock 
Sales Team)

3.

2.

4.

AL HATHBOOR ELECTRICALS AT MIDDLE EAST ELECTRICITY 2015

Al Hathboor Electricals and one of their top principals, 
3M, met at the Al Hathboor Group head office on 8th 
March 2015.
Seen here are Paul D. Steece, VP & GM, Samer Sharara, 
Division Manager - EMD & Corey D. Munn, Business De-
velopment Manager, EMD with M. Salahuddin, CEO, Al 
Hathboor Group and Emad Rouzek, Division Manager, Al 
Hathboor Electricals.

1.

Al Hathboor Electricals visted Middle East Electricity 2015 
- one of the largest electricty exhibitions - between 2nd 
March 2015 and 4th March 2015 this year since their prin-
cipals were key participants in the event. The event was 
inaugurated by Sheikh Hamdan bin Rashid Al Maktoum.
Seen in the picture is our Chairman Abdulla Saif Al Hath-
boor on the far right, who was part of Sheikh Hamdan’s 
official delegation, along with other dignitaries present 
on the occasion.
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News Bulletin

A GRAND SHOW AT GULFOOD 2015

Al Hathboor Group has been a regular participant at Gulfood tradeshows over the years. This 
year too, at Gulfood 2015, Al Hathboor Foods (AHF) set up an impressive display stand featuring 
their key brands and products. 

The highlight of this year’s display was the live speciality chocolate making station to introduce 
a new Indonesian brand of chocolate - Tulip - a recent addition to AHF. Some of the brands 
dispayed included Ascania, Nord Water, Orley, YCook Corn, Dawn and Chef’s Wonder among 
others.

As always PLET has shown strong 
participation in Gulfood2015 , with 
their well appreciated stand located 
in Zabeel Hall - a premium show 
venue for hospitality equipment 
shows. PLET had many more visitors 
this year than the last 2 years.

Delegates from our principals - 
IPSO - Alliance, UNICA, Realstar & 
Rotondi were also present.

PLET has been a regular participant 
in Gulfood tradeshows for more 
than 12 years. 

The Al Hathboor Foods display at Gulfood 2015 that was conducted between 8th Feb and 12th Feb’ 2015 in DWTC; the Chef 
from Indonesia making beautiful chocolate models of flowers, shoes and handbags in a live demonstration

Gulfood is the world’s biggest annual food and hospitality show. It has proved to be a great re-
turn on investment for participating companies for over 25 years.

PLET display at Gulfood 2015 featuring their key principals
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AN EVENING OUT: FUN TIME WITH FAMILIES AT ZABEEL PARK

Work hard, play harder... This 
is what defined the family get-
together at Zabeel Park on 19th 
February 2015.

The event followed the intra-office 
Cricket tournament finals and was 
attended by  nearly 200 staff and 
family members of Al Hathboor 
Group. It was a fun filled evening 
with plenty of fun, games, enter-
tainment, and relishable food.

The emcee and DJ for the evening 
brought along a complete enter-
tainment package. There were 
many entertaining team games 
and tug of war. Children also had 
a good time out with games, face 
painting, coloring, painting, etc. 

The day concluded on a happy 
note with a delicious buffet dinner 
for all.

News Bulletin

“EARTH HOUR - 2015” - LIGHTS OFF AT AL HATHBOOR GROUP OFFICES

Earth Hour was observed world-wide on 28th March 2015. This year too, all Al Hathboor 
Group offices switched off all their lights between 8.30pm and 9:30pm to mark our support 
towards the conservation of energy.  This year, Dubai Electricity and Water Authority (DEWA) 
achieved an impressive reduction in electricity use of 305 MWh and a reduction of 183 
tonnes of carbon dioxide emissions during Earth Hour 2015 in Dubai.

This is an increase of 20 per cent 
compared to last year. 

The focus for UAE this year was 
also  on conserving water as 
UAE is one of largest consumers 
of water in the world.

Al Hathboor Group Head Office with lights off during Earth Hour 2015
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The Annual General Meeting for AVON was 
conducted this year in Dubai in Hotel Radis-
son Blu, Deira on 23rd January 2015; and in 
Abu Dhabi at Beach Rotana on 24th January 
2015.

The event also marked the launch of AVON’s 
new fragrance Mesmerize (Him & Her) and 
AVON’s new Advance Techniques Profes-
sional Hair Colors.  The launch was done by 
M. Salahuddin, CEO, Al Hathboor Group along 
with Pankaj Menon, SGM, AHI and Alka Ut-
tamchandani, NSM, Al Hathboor AVON.

The event was attended by more than 550 
AVON members. The top selling members of 
2014 from the country as well as from each 
zone were recognized during the event. A few 
members of the AVON Sales team were also 
recognized for going the extra mile in the year 
2014.

Complete with entertainment, games and 
dinner, the event was a grand success.

AL HATHBOOR AVON BEGINS THE YEAR ON A CELEBRATORY NOTE

News Bulletin

CEO M. Salahuddin launching Mesmerize - the new fra-
grance - along with NSM Alka Uttamchandani

CEO M. Salahuddin with NSM Alka Uttamchandani, top 
selling members and SGM Pankaj Menon



1. Sleep
3 - 12 yr olds need 
atleast 10 hours/day 
for energy restoration

2.Nutrition
Say NO to fast food, 
sugars & sweeteners

Let kids play outdoors. 
It gives them fresh air,
& keeps them active. 

Immunity
BOOST

NATURALLY
Beans, Greens, Fish, Fish oil 

Prevents attacks from toxins & germs

Omega-3 fatty acids

Curd/Yogurt

Probiotics

keep the digestive 
system healthy

Dark Chocolate 
No one’s complaining!

Sunlight & Sunny eggs

VITAMIN-D

30 mins of the morning sun
& egg yolks prevent common 
cold, flu etc.

Healthy Children

Information courtesy naturalhealthyconcepts.com
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Special Feautre
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News Bulletin

KEEPING UP WITH THE TIMES - SHIFTING TO ORACLE E-BUSINESS SUITE

Since 1998, we have been using SAGE as the ac-
counting software at Al Hathboor Group. In a bid to 
keep up with changing times and advanced technol-
ogy, we have now decided to change the accounting 
sofware and implement The Oracle E-Business Suite.

Oracle E-Business Suite is the latest software that satisfies the requirements of our account-
ing processes. We have finalized an implementation partner who will assist us in making this 
change. Implementation of the new software is expected to start from 1st May 2015 with an 
expected completion date of 1st December 2015. The expected ‘Go-live’ date is 1st January 
2016.

Extensive training sessions will be conducted for our staff to enable them to understand the 
software fully, during which we expect full cooperation from all our staff to ensure that the 
implementation is completed successfully. All further advancements in this regard will be 
communicated in due course.

Maria & daughter Cassandra as they 
landed in Singapore on 17th Feb’ 2015

Travel Snippets - A HOLIDAY IN THE “LION CITY” - SINGAPORE

Maria Do Ceu , Executive PA, and her daughter Cas-
sandra spent an exciting 5 days at Singapore be-
tween 17th February and  22nd February 2015. They 
visited the country during the celebrations of the 
Chinese New Year 2015 - the Year of the Goat.

Seen here are some of the pictures taken at various 
locations during their holiday at Singapore.

S
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Senior General Manager, Al Hathboor International

A 32 year long journey studded with important milestones and memorable 
moments for himself and for Al Hathboor Group, Mr. Menon chose for his sto-
ry to be told through pictures of some of the defining moments in his career 
- from the induction of AVON to the consolidation of AHI and AHGT until now. 

Today, as he approaches retirement, we can only say that many in AHG will miss a great mentor, 
and we all wish him the very best and a peaceful retired life ahead.

Spotlight - Mr. Pankaj Menon

“It is not the years in life that counts. It is the life in those years that matters...”
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Principal Feature

LEGRAND & AL HATHBOOR GROUP -  
A fruitful and successfull relationship since more than 35 years...

The support of reliable and “competent” partners is essential to Legrand’s success in the 
region. One that represents its success was built upon the productive relationship that we 
have with Al Hathboor Group. 

Legrand appreciates Al Hathboor Group for its loyalty and support since the start of the 
business in 1979. The group, at first, resold industrial products until wiring accessories was 
added in their growing number of product families. Arteor, which is one of the top sell-
ing ranges of wiring accessories for the luxury sector in the UAE has become Al Hathboor 
Group’s accent. 

In collaboration with Al Hathboor Group, Legrand opened a 400 sq.mt. showroom in Febru-
ary 2002 which is completely dedicated to Legrand products and systems. The latest inno-
vations of Legrand were showcased through product displays or even live demonstrations. 
The showroom was initially built as a model flat featuring Legrand’s key products and latest 
technology. Today it is purely dedicated to home automation products and high-end wiring 
devices. The Legrand showroom is a success story because Legrand and Al Hathboor Group 
have shown their ability to always renew the offer and propose to their clients an exhaustive 
range of products and solutions featuring the latest technology. The dedication, support 
and cooperation of Al Hathboor Group’s top management has made this success possible.

To meet the growing demands of the market, Legrand have extended its business by ena-
bling Al Hathboor Group to add Workstation Solutions, Vantage and Switchgear products 
to their offer; and this is evidence that Al Hathboor Group has the ability to always provide 
to its clients a vast choice of products and solutions incorporating the latest technological 
innovations.

Al Hathboor Group is today the leading distributor of Legrand in the Gulf and the objective 
is to continue with this long and trusted relationship in the years to come.

Mohamed AHMED-YAHIA,  General Manager (Middle East)

Al Hathboor Group, via Al Hathboor Electricals and IIS, has part-
nered with Legrand for more than three decades and we share 
a very deep-rooted relationship.

The partnership has lead to many successful landmark projects 
in Dubai and the northern Emirates for Al Hathboor Group.
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range over the years. Colour Me is their range of the smoothest, richest perfumes that are cre-
ated with long lasting oils in high concentrations to ensure that they have become a favourite 
among end-users.
They take great pride in the fact that all of the Colour Me fragrances are made in England and 
adhere to exceptional standards of quality and production.
Colour Me is available in 18 exotic fragrances – nine each in the male and female categories. 
Colour Me also has body sprays available in 16 varied and delightful fragrances which include 
eight for ‘him’ and eight for ‘her’.
Al Hathboor International is the sole distributer of the Colour Me range of perfumes in the UAE, 
and a proud associate of Milton-Lloyd over the years.

“COLOUR ME” FRAGRANCES BY MILTON-LLOYD
Since their establishment in 1975, 
Milton-Lloyd has consistently of-
fered the finest quality fragrances 
at the lowest possible prices. The 
essences contained in the bottle 
make for outstanding fragrances, 
and the company has invested 
and focussed on developing their

Principal Feature

BIDDING FAREWELL...

Farewell ceremonies were held on separate occasions for four of our staff members - Tripthi 
Shrivastava, Ronnie Carvalho, Muhammad Latif and Pankaj Bhatia - who after long years of 
service decided to leave the organization. The CEO and other division heads spoke on the oc-
casions acknowledging their invaluable contribution to Al Hathboor Group over the years. Staff 
members who worked closely with them also spoke about them, recalling fond memories of 
their associations during their tenure in the organization.

Other Events
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Congratulations! Best Employees of Q1 2015

AVON AHI AHI

PLET MTZ AHE

AHE PCG

AGA Central Accts.HO

GMES GMES GMES AVON

AHI AHGT

MTZ MTZ

EMEESCO Mech.

HO

Firdouz N.

Bini Sajimon George Kutty

Farheen Sultana Hiyas Rochee Aarti Rajput

Shahul Hameed Mahesh Raghupati Pathan Khan

Abdul AzizJestin Abraham Kattoor Hameed Saravanan GovindMuhammed Shihab

Abdul Wahab Kalantre Pravin Abdul Lateef
PCG

Shahzad Majeed
EMEESCO Elec.

Abdul Nazar

Mohamed Ali SaifGul Sher Rasool Kristine Ingalla Waheed Madikeri
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Learn Arabic with Muntaha Fawaz

General Manager, Admin/Tenders

Tick the correct answer to the following questions 
and submit the completed original coupon to win 
exciting gifts! Courtesy: Milton-Lloyd

1) When was Milton-Lloyd founded?
a) 1965   b) 1972   c) 1975    d) 1970

2) All Colour Me products are made in which country?
a) France  b) Italy   c) New York  d) England

3) Colour Me perfumes are available in how many fra-
grances?
a) 28   b) 18    c) 9   d) 16

Bringing you another useful lesson in Arabic - a few simple sentences about Family Day 
2015. Happy Learning!
We have enjoyed the group family Party for 
this year.
Lakad estmtaana hathallaam behaffle Alaeilatt 
alssanawi llimajmouah.

Many of the guests and the staff family at-
tended the party.
Al adeed min addhouyouf waaeilatt almou-
waddhafeen hadharou al haffle.

The chief guest for the party was the Man-
ager of Emirates Red Crescent.
Kana dhaif al haffle alraeisee wa almumayyaz 
lehathallam  houwa mudeer Al Hilal Al Ahmar 
Al Emarati.

There were many spot gifts and prizes dis-
tributed for the participants and the win-
ners.
Tamma tawzeea al katheer min Al hadaya wa 
Al jwaeiz ala almusharikeen wa al rabeiheen 
fee Al Allaab alfawriyah.

It was a beautiful and memorable function 
for all. 
Kanat haflatan jameelatan la tunsa.

  لقد استمتعنا هذا العام  بحفل  العائالت السنوي
للمجموعة

 العديد من الضيوف وعائالت املوظفني  حضرو ا احلفل

 كان ضيف احلفل الرئيسي  واملميز لهذا العام هو مدير
 الهالل األحمر  اإلماراتي

 مت توزيع الكثير من الهدايا واجلوائز على  املشاركني
والرابحني  في األلعاب الفورية

كانت حفلة جميلة  ال تنسى

READ N’ WIN! YOUR CHANCE TO WIN EXCITING PRIZES!

All entries to be submitted to the Editor - Echoes 
(extn. 469) before 20th May 2015. 

10 winning entries will be chosen by judges via a 
lucky draw on 23rd May 2015. Judges decision will 
be final & binding. This contest is open only to Al 
Hathboor Staff & their immediate family members.

Name: _________________________________________

Mobile no.: ____________________________________

Good Luck!
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From the CEO’s garden...

Packing in �avor - Curry Leaves

Fruits of labor - Homegrown Drumsticks & Potatoes

Tropical delight - Mangosteen

Magenta & Indigo Petunias, and Marigold

Vibrant pinks & bright whites - Petunias

The garden in full bloom...

The earth laughs in flowers...
 - Ralph Waldo Emerson



Arteor, the versatile and user-
friendly range of wiring devices 
lets your ideas come to life.  Whe-
ther standard or high-end residen-
tial buildings, offices or hotels, from 
up-to-date stand-alone solutions 
to a fully networked installation, 

anything is possible. Worldwide and 
with a uniform design. And with the 
new wall mounting MyHOME_Screen 
10, home automation is as easy to 
use as a smartphone – simply at 
the touch of a fingertip.

ARTEOR™

THE POWER 
OF NEW IDEAS

UAE office
Wing C, Office 701, Dubai Silicon 
Oasis, PO Box 341068, Dubai
Tel: +971 4 3821 821
Email: Dubai.office@legrand.ae
Website: www.legrand.ae

THE GLOBAL SPECIALIST
IN ELECTRICAL AND DIGITAL BUILDING INFRASTRUCTURES

Integrated Ideal Solutions
A division of Al Hathboor Group
P. O. Box 2246, Dubai Airport Road
Email: info@iisolutions.com
Tel: +971 4 282 1124 / Fax: +971 4 282 1922


